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Better Actions Now, or BAN, 
educates students about taking 
a stand against bullying. In this 
program, students learn about 
media and a model movie set, and 
write, produce, direct, film, and act 
in a PSA based on their own bullying 
experiences. They also gain an 
empathetic understanding of the 
impact bullying has on students, 
and the power of two when standing 
up to bullying behavior.

Bullying is no joke; one out of four 
teens are bullied, and nine out of ten 
students experience harrassment 
at school and online. Better Actions 
Now strives to change these 
frightening trends by empowering 
youth through media and reinforcing 
positive attitudes and behaviors 
among students.
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Our main logo has two components:

01. The BAN Symbol: The BAN 
symbol is our signature mark. 
Shaped like a circle, this mark is a 
representation of what we are all 
about: coming together to stand up 
against bullying and other negative 
pressures.

02. The BAN Wordmark: We use 
this wordmark to show the full name 
of our company in addition to our 
symbol. This brings clarity to the 
acronym and reinforces our brand. 
Our wordmark is in the typeface 
Hobo Std. Medium.

03. The Primary Signature: We 
prefer to use this logo.

Note: You shouldn’t try to reproduce 
this logo because we’ve measured 
proportions and spacing very 
precisely. Use the logo EPS files that 
we have provided for you, which are 
located at the back of this book.

Primary Logo Elements

08 09

01 02
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01. Using the BAN Symbol: If you’d 
like, you can use the BAN symbol as 
a standalone logo. We encourage 
you to use this symbol on its own if 
you’re working with a lot of circles, 
since this symbol is so circular itself. 
You can also use our symbol as a 
button, bullet point, or any other 
circular element to reinforce our 
brand. For more information on how 
to use circles, see page 19.

02. Using the BAN Wordmark: We’ll 
be honest with you: we don’t like 
using the BAN wordmark on its own 
very often. There are still some cases, 
though, where separating it from 
the symbol would be acceptable. For 
example, if the BAN symbol is being 
used as a standalone on a page or 
on a merchandise item—and there 
is absolutely no reference to the 
acronym Better Actions Now—you 
should use the standalone wordmark 
somewhere on the piece as well. You 
can also use our wordmark as a tiled 
pattern on a page.

For the most part, though, try to 
avoid using this wordmark alone, 
and instead go for our primary logo 
or symbol logo.

Using Logo Elements

02

01
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You can use our logo in several 
different approved color variations. 
These variations apply to all forms 
of the logo, including our primary 
logo, our BAN symbol, and our BAN 
wordmark.

01. Color Logo: We prefer our logo 
to show up in color, especially on 
a white background, so use this as 
frequently as you can.

02. Single Color Logo: If you’d like, 
you can use our logo as a single 
color. The color you use should be 
one of our brand colors: the red-
orange, the yellow, or the green.

03. Greyscale Logo: If you can’t 
produce the logo in color, go for the 
greyscale logo. We prefer this over 
the black logo. For more information 
on greyscale colors, see page 15.

04. Black Logo: If there are serious 
printing limitations, you can use the 
black logo. Try to avoid it in most 
cases, though.

Logo Variations 01

02

03

05

06

Here are other ways that you can 
use our logo:

05. Reverse White Logo on Brand 
Color: Although we prefer white 
backgrounds, you can also use our 
logo on a background color that is 
part of our brand.

06. Color Logo on Black: If you can’t 
place our logo over a white ground 
or a brand color ground, you can use 
our logo on a black ground.

07. Single Color Logo on Black: If 
there are color limitations, you can 
use our logo as a single color on a 
black background. Just make sure to 
use a color that is part of our brand.

08. Reverse White Logo on Black: 
If you can’t show the logo in color 
on a black background, use the 
white logo. 

Logo Variations
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Since our logo is a key part of our brand, 
we always want it to appear readable to 
others.

01. The primary logo mark should never 
be smaller than 0.5 inches in height.

02. The standalone symbol should never 
be smaller than 0.5 inches in height. The 
only acception to this is if you are using 
the symbol as a bullet point or other small 
circular element to reinforce the brand; in 
this case, the symbol can be scaled to any 
size, since readability is not necessary.

03. The standalone wordmark should 
never be smaller than 0.5 inches in height.

Minimum Size

0.5”

01

02

0.5”
03

0.5”

12

Our logo should always have its 
own designated space so that it’s 
distinct and recognizable. There 
should never be too much clutter 
surrounding it. Here are some clear 
space guidelines to help you avoid 
the clutter:

01. The clear space that we use is 
defined by the horizontal length of 
the counter shape “A” in our symbol 
mark. Let’s call this length “X”.

02. In the logo mark itself, use this 
clear space between the symbol and 
the wordmark (X).

03. The clear space around the logo 
should also correspond to X, and it 
applies to all sides of the logo. The 
same amount of clear space applies 
to the standalone symbol and 
standalone wordmark as well.

Clear Space Requirements
X

01

02

03

X

X

X
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In addition to the colors mentioned 
before, we allow tints of these colors 
to be used in our brand and, of 
course, in our logo. 

01. Primary and Secondary 
Color Tints: You can use these as 
background colors or for other visual 
items. Use any of the tints that are 
shown, but don’t stray from them. 
And especially don’t use a tint that’s 
less than 10%.

02. Greyscale Logo Tints: These 
tints of black only appear for the 
greyscale logo and nothing else. 
The 50% black tint is used for the 
“A” in the BAN symbol, as well as for 
the word “actions” in the wordmark. 
The rest of the logo elements are at 
an 80% tint.

Color Tints
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01. Primary Colors: Our primary 
color palette is bright, lively, and 
fun. Each color represents a key part 
of what we’re all about: red-orange 
for passion, yellow for community, 
and green for stability. Use these 
colors for the logo, as well as for 
headings, diagrams, illustrations, 
and, of course, our circles.

02. Secondary Color: The color that 
we use to accompany our primary 
colors is a warm grey. Use this color 
for body copy if you can, since we 
don’t like black very much. You can 
also use it for secondary headings 
and other visual elements.

Color Palette

01

02

PANTONE 
1788

PANTONE 
130

PANTONE 
354

PANTONE 
405

100%

80%

50%

BLACK

PANTONE 
354

PANTONE 
130

CMYK: C0 M84 Y88 K0
RGB: R240 G81 B51
HEX: #F05133

PANTONE 
1788

CMYK: C0 M30 Y100 K0
RGB: R253 G185 B19
HEX: #FDB913

CMYK: C80 M0 Y90 K0
RGB: R0 G178 B89
HEX: #00B259

PANTONE 
405

CMYK: C0 M10 Y33 K72
RGB: R105 G94 B74
HEX: #695E4A
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Maintaining the integrity of our logo 
is very important to us. By following 
the rules that we have already laid out, 
you will be able to keep our branding 
consistent across all media.

Altering our primary logo, symbol 
logo, or wordmark logo in any way is 
unacceptable. Also avoid placing the 
logo in a location where it cannot be 
seen clearly.

Here are some logo don’ts:

01. Don’t independently scale elements.

02. Don’t change the typeface.

03. Don’t change up the proportions.

04. Don’t add a stroke.

05. Don’t change up the color order.

06. Don’t use a color that is different 
from our brand colors.

07. Don’t place the logo on a strange 
background color.

08. Don’t place the logo on a photo 
that’s too busy.

And remember: always, always, 
always use our approved logo EPS files 
that we’ve supplied.

Improper Logo Usage

01

03

05

07
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04

06
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We like to keep our logo arranged in 
very specific orientations. Here are 
the acceptable ways:

01. Symbol on Left: This is our 
primary orientation, and you should 
use this in most cases.

02. Symbol on Right: Use this only 
when the logo is hugging the right 
side of a page.

03. Symbol on Top: Use this only 
when the logo cannot fit as a 
horizontal orientation.

Logo Orientations

01

02

03
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ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 
@ # $ % ^ & * \ “ ” ( ) { } [ ] < > . , : ; ? !

Signika Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 
@ # $ % ^ & * \ “ ” ( ) { } [ ] < > . , : ; ? !

Signika Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 
@ # $ % ^ & * \ “ ” ( ) { } [ ] < > . , : ; ? !

Signika Semibold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 
@ # $ % ^ & * \ “ ” ( ) { } [ ] < > . , : ; ? !

Signika Bold

We use the Signika font family for 
nearly all of our work—the only 
exception, in fact, is our wordmark.

You can use Signika for any type 
of content: headings, body copy, 
labels, diagrams, you name it. As 
long as you keep it away from our 
wordmark, you’re good to go.

01. Body Copy Text: Use Signika 
Light and Signika Regular primarily 
for body copy. If you’re putting 
paragraphs on a dark background, 
use Signika Regular.

02. Header Text: Use Signika 
Semibold and Signika Bold for 
headings and for content that you 
want to emphasize. Please don’t 
use them for long chunks of text, 
though; they can hurt the eyes after 
a while.

Brand Typefaces

01

02

We stress circles, not only in design but 
in what we stand for. Circles represent 
inclusion, unity, and wholeness—
aspects that bring people together and 
help fulfill happiness. We emphasize 
these ideas in everything that we do.

In terms of design, there are a number 
of situations where we encourage you to 
use our circles:

01. Around Our Logo: Since our logo 
symbol is so circular, we love placing 
it inside circles. This works especially 
well when working with a colored 
background; you can still use the 
colored symbol simply by placing a 
white circle behind it.

02. Around Text: You can always use 
circles around text, especially for 
information that you want to emphasize.

03. As a Background: We love colorful 
backgrounds full of circles, so feel free 
to play around with the shapes.

04. As Other Elements: Even the more 
insignificant circles still mean a lot 
to us, such as the circles we use for 
numbers, bullets, buttons, and phone 
number separations. When you are 
designing or writing something, and 
can think of a way to include a circle, 
go for it.

Circle Usage

04

01

02

03

04

19

Information 
goes in here.
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Stationery Set
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betteractionsnow.com

250 River Street

Troy, NY 12180

518.832.9461

2322

Letterhead
8.5” x 11”

2.055”

1.16”

0.5”

0.5”

0.5”

Business Card
2.5” x 2.5” Circular

Back

Signika Semibold 7.25/12 Flush Left

Signika Semibold 7.25/12 Centered

Front

Signika Semibold 15/18 Flush Left Signika Semibold 11/13.2 Flush Left

Signika Regular 8/9.6 Flush Left

Signika Bold 8/9.6 Flush Left Signika Regular 8/9.6 Flush Left

Signika Regular 10.5/12.6 Centered
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250 River Street

Troy, NY 12180

2524

Envelope
9.5” x 4.125”

Back

Front

0.25”

0.25”

0.25”

1.5”

0.84”

Mailing Label
5” x 4”

0.25”

0.25”

0.25”

1.5”

0.84”

250 River Street

Troy, NY 12180

1.25”

1.25”

Signika Regular 7.25/12 Flush Left

Signika Regular 7.25/12 Flush Left
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Advertising
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Everyone needs a hero.

Superhearing
(n): a superpower that involves keeping your ears open for teasing, 
name-calling, and other verbal attacks—and then speaking up to stop them.

Better Actions Now: the anti-bullying program that counts.

Print Advertising

2928

01. Unmaking a Bully Rules: This ad 
campaign gives children guidelines 
that will better them as people and 
help rid them of bullying tendencies.

01

Print Advertising

02. Everyone Needs a Hero: This 
ad campaign makes every child feel 
like a superhero. Superpowers are 
described to help kids realize their 
own power: the power to stand up to 
bullying and help put an end to it.

02

Everyone needs a hero.

Supersight
(n): a superpower that involves keeping your eyes open for pushing, stealing, 
excluding, and other physical attacks—and then speaking up to stop them.

Better Actions Now: the anti-bullying program that counts.

Unmaking a Bully
Rule #15:

Saying “I’m sorry” matters.

betteractionsnow.com

Better Actions Now: the anti-bullying program that counts.

Unmaking a Bully
Rule #14:

Violence is never the answer.

betteractionsnow.com

Better Actions Now: the anti-bullying program that counts.
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Meet Mr. Mike.

Everyone needs a hero.

He fights bullying in schools nationwide.

His specialty superpower is spreading the word to kids about bullying, and he 
entrusts them with their own superpowers to stand up to bullying. Powers like 
supearhearing and supersight provide kids with the right tools to detect signs 
of bullying crimes and to speak up against them.

Better Actions Now: the anti-bullying program that counts.

You can’t always do it alone. 
Stand up to bullying together.

Better Actions Now: the anti-bullying program that counts.

3130

There’s room for one more.

Better Actions Now: the anti-bullying program that counts.

Print Advertising

03. Strength in Numbers: This ad 
campaign shows how groups are 
beneficial to help stop bullying and 
to help others feel more included.

03

Print Advertising

04. Mr. Mike, Superhero: This 
advertisement gives insight to one 
of the founders of Better Actions 
Now, and how he is a superhero by 
spreading positive ideas to others 
every day.

04
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Billboard Advertising

01. Unmaking a Bully Rules: This 
set of billboard advertisements 
should be displayed together, 
preferably on a rotating billboard.

01

betteract ionsnow.c

om

Unmaking a Bully
Rule #15:
Saying “I’m sorry” matters.

There’s room for one more.

betteractionsnow.com

Billboard Advertising

02. Strength in Numbers

02

Unmaking a Bully
Rule #14:
Violence is never the answer.

betteract ionsnow.c

om
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Collateral Advertising

Our brochure guides school administrators 
through our process while showing them the 
benefits of bringing our program to their schools.

01. Brochure: Front, Inside Cover, and Back

Collateral Advertising

02. Brochure: Inside Spread

Why Bring This to My School?
How To Unmake A Bully is media-driven, with youth 
empowerment through media, technology, storytelling and 
character education. Our program will change hearts and 
minds in your classroom. It already has. 35 minutes into 
meeting with a class, one student admitted for the first 
time in front of his peers that he had bullied his best friend 
and wanted to help others never make that mistake. It was 
touching and breathtaking to see that kind of response. 
We want to convey that these kinds of changes can and do 
happen with the right program. Our program.

There’s no such thing as a “bully”. It’s a person who bullies. 
Or a friend who bullies. Or a kid who bullies. Because once 
we’re able to help them change their behaviors, they go back 
to being a person, or a friend, or a kid. There is no label to 
follow them around. We can help through understanding 
why by asking questions and realizing who we are and how 
we fit into the world.

Contact Better Actions Now
Email: info@betteractionsnow.com

Phone: 518.832.9461
Website: www.betteractionsnow.com

One person can make a difference.
Become part of the Better Actions Now 
experience today.

Video Production Schedule
Monday (Classes 1, 2, and 3)
•  Spend time with each class, instructing on anti-bullying, 
    the media, and what it’s like on a set.
•  Give them “homework” to write a story about anti-
    bullying with their teachers.

Tuesday (1, 2, and 3)
•  Students turn their stories into scripts.
•  Brainstorm angles, direction, flow.

Wednesday (1), Thursday (2), and Friday (3)
•  One day shoot, treated as a field day trip, spent filming 
    the anti-bullying PSA.
•  Students have total control with sound, lighting, 
    direction, etc.
•  It’s a wrap!

Behind the Scenes
•  PSAs are edited, including behind the scenes footage

    (showing all the fun!), and sent to the school for viewing 

    within one week of wrapping.

•  Our team generates local media for each school to bring 

    awareness to the campaign, shedding positive light on 

    the school’s anti-bullying efforts.

•  BAN submits the PSA to air on the local public stations.

•  Show time! Students, teachers, administrators, families, 

    and the community celebrate with a screening of the final 

    production—popcorn included!

How To Unmake A Bully is the progressive and effective launch 
from Better Actions Now (BAN) and the DON’T WAIT® to Stop 
Bullying campaign educating students about taking a stand 
against bullying. Students who participate:

01.  Learn about media and a model movie set.
02.  Write, produce, direct, film, and act in a PSA based 
        on their own bullying experiences.
03.  Discover that if they are not taking a stand against 
        bullying, then they are contributing to it.

The Impact of Bullying
01. 1 out of 4 teens are bullied.

02. 9 out of 10 students experience harassment at 
         school and online.

03. As many as 160,000 students stay home on any
         given day because they’re afraid of being bullied.

04. 1 out of 5 kids admits to doing some “bullying”. 

05. 43% of students fear harassment in the 
         bathroom at school.

06. 282,000 students are physically attacked in 
         secondary schools each month.

07. More youth violence occurs on school grounds 
         than on the way to school.

01 02

Better Actions Now
Administrator’s Guide to the
How To Unmake A Bully program

Better Actions Now: the anti-bullying program that counts.

Mail a Donation
Send To:
Better Actions Now (BAN)
331 Valley Mall Parkway #258
East Wenatchee, WA 98802

Inside Cover FrontBack
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Merchandise
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02

Merchandise

02. Pencils: These pieces are 
available in solid brand colors or in 
multicolor. Erasers are also colored to 
match our brand’s color scheme.

01

Merchandise

01. Backpack: This bold, colorful 
piece works especially well for 
our younger ones, particularly the 
kindergarteners, first graders, and 
second graders.
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03

Merchandise

03. Keychains: These circular 
designs include raised text and are 
available in our red-orange, yellow, 
and green colors.

4140

04

Merchandise

04. T-Shirts: This set allows kids 
to show off their own anti-bullying 
superpowers. Shirts are available in 
all of our brand’s colors.
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Unmaking a Bully
Rule #1:

Violence is never the answer.

January 2013
1 2 3 4 5 6 7

8 9 10 11 12 13 14

15 16 17 18 19 20 21

22 23 24 25 26 27 28

29 30 31

Sunday Monday Tuesday Wednesday Thursday Friday Saturday

Notes

Merchandise

05. Calendar: Our calendar 
emphasizes our Unmaking a Bully 
Rules while also showcasing our 
brand’s vibrant colors.

05

February 2013
1 2 3 4

5 6 7 8 9 10 11

12 13 14 15 16 17 18

19 20 21 22 23 24 25

26 27 28

Sunday Monday Tuesday Wednesday Thursday Friday Saturday

Notes

Unmaking a Bully
Rule #2:

Saying “I’m sorry” matters.

Merchandise

06. Bracelet Bands and Packaging: 
Our bracelet packages include six 
bracelet bands in our signature 
colors. Each container has a clear 
back side so that kids can preview 
the bracelets and choose the set 
they like the most. On each bracelet 
band is a message that reinforces 
good character and positive actions.

06

Better Actions Now
bracelet collection

bands06includes

with positive messages

*See what’s inside on back!

Front BackTop
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Merchandise

07. Posters: These 18x24” prints 
include positive messages and 
vibrant colors that will compel 
anyone to hang these up.

07

44

Logo Files
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